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STEAL THESE
7 HEADLINE FORMULAS
FOR CAROUSEL SUCCESS
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THE BOLD PROMISE

Make a clear,
benefit-driven claim.

™ Example: “5 Hacks to Double
Your Reach in 30 Days.”
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THE CURIOSITY GAP

Tease without

revealing everything.

™ Example: “The Secret Behind
Carousels Nobody Talks About.”
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THE QUESTION HOOK

Ask what your audience
is already thinking.

™ Example: “Are You Making These
Web App Mistakes?”
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THE NUMBERED LIST

Numbers =
instant clarity + shareability.

™ Example: “7 Startup Security
Gaps You Can't Ignore in 2025."
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THE PAIN POINT CALLOUT

Address their
biggest struggle directly.

™ Example: “Why Your Carousels
Aren’'t Getting Engagement.”
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THE CONTRARIAN TWIST

Challenge common
beliefs to stand out.

™ Example: “Design Doesn't Sell
Carousels. Headlines Do.”
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TRANSFORMATION PROMISE

Show the
before vs. after outcome.

™ Example: “From 0 — 10k Followers
Using This Formula.”
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YOUR HEADLINE = YOUR FIRST IMPRESSION.

Don’t waste it.

Save this post & follow for more insights




